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All Web Site Data Go to report 

Top Channels Users Conversions

Acquisition Behavior

Set up a goal.
To see outcome metrics, define
one or more goals.

GET STARTED

Conversions

Acquisition Overview

Feb 1, 2018 - Feb 28, 2019

Primary Dimension: Conversion:

Edit Channel Grouping

To see all 6 Channels click here.

Top Channels All Goals
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Email
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